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than closed economies. This essay looks at exports as
engines of economic growth, policies governments can
implement to boost exports and the experiences of
countries that have used exports to transform their
economies.

8.1 INTRODUCTION

Global trade has become a dynamic economic force in a world increasingly
connected to one another. This article analyses how exports are an essential
economic growth driver and the policy recommendations that governments can
make in order to encourage export-led growth. We will discuss the theoretical
foundations of this approach, the successful case studies of export-led economies,
and the challenges and considerations policymakers need to have in mind to get the
most out of export-led growth and minimize the risks".

8.1.1 THE POTENTIAL IMPACT OF EXPORTS ON GROWTH

Enhancing Production and Employment Exports in turn increase domestic output,
because they open new markets beyond the borders. More production equals more
jobs — manufacturing, services, agriculture. Export-oriented industries are usually
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more productive due to international competition. When domestic companies get
the access to foreign markets, they are hit with increased sales of their products.
The more demand there is, the more companies ramp up production. As you scale,
not only do you get more output, but you get better economies of scale, lower
average cost of production.

Also, the larger the production, the higher the investments in raw materials,
equipment and labor, driving along-line industries. Export-based industries often
result in industrial clusters, geographical clusters of networks of connected
businesses, suppliers and institutions. These clusters make things work better,
innovate, and attract capital. The automotive industry cluster in Germany and the
textile cluster in Bangladesh, for instance, have done much to create jobs and
economic growth. Exports are employment-creating not just for export-based
sectors, but also in supporting industries like logistics, transport and financial
services. For example, if agricultural exports are to rise, then you need a good
supply chain including farmers, transporters, exporters and port owners.

Services are likewise huge beneficiaries of exports. States such as India have seen
exponential employment growth in IT and ITES sector as there is global need for
these services. The same applies to tourism and hospitality businesses in
destinations where travel services are exported. International business pushes
companies to use cutting-edge technologies to stay in the game. With this
technological improvement comes productivity and better product. Furthermore,
skilled labour is needed because companies also invest in employee training to
meet international requirements.

The governments and private players usually create skill programs to train the
workforce. South Korea’s investment in vocational education and higher education,
for instance, was integral to the formation of a trained workforce for its export-led
industrialisation. Growth of export industries is a multiplier for the economy. More
production and employment mean higher household incomes, and thus domestic
consumption. And so that consumption feeds production in a cycle of good growth.
The Vietnamese case is illustrative of the employment benefit of export-led
production. Despite the country’s exporting electronics and textiles, industrial
development and employment grew rapidly. Export-oriented manufacturing sector
by FDI — It transferred technology, upgraded human skills, and built up capacity.
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8.2 INCREASING FOREIGN EXCHANGE RESERVES

Export proceeds directly feed into the national currency reserves used to support
the local currency and pay for imports. Strong foreign reserves increase a country’s
capacity to absorb outbound economic shocks and keep investors at ease. Currency
reserves are a fallback in times of economic crisis, and they can be used to deal
with shocks that could occur externally, like a sudden cash outflow or rises or falls
in the price of commodity. A good reserve base allows a nation to stabilize their
currency by interfering with the forex markets and avoid excessive volatility which
may damage trade and investment. Countries with good foreign exchange reserves
can fund necessary imports like fuel, food and capital without problems with the
balance of payments. This helps the domestic economy to function well and to
avoid the depletion of precious commodities. Oil-importing nations, for instance,
have access to huge foreign exchange reserves to run their energy budgets.

Export revenue — This constant source of revenue allows these countries to keep
enough reserve to finance petroleum imports, resulting in energy security. More
foreign exchange reserves help sovereign credit ratings since they mean a lesser
risk of default on external loans. Enhanced credit ratings make it cheaper for the
government and the private sector to borrow money and drive investment and
growth. The foreigners are attracted to a country with a huge fund of money.
Investors think that those countries are stable and can satisfy foreign demands,
hence there is less risk to invest in them. China’s growth-based export model has
left the country with one of the world’s largest reserves of foreign exchange. China,
a trade surplus and a currency manager, created huge reserves which it has
deployed to fund infrastructure projects, invest abroad and strengthen economic
stability. High exporting nations can diversify their foreign exchange holdings into
foreign government bonds, gold and sovereign wealth funds among others.
Diversification reduces the risk of holding only one asset type and improves returns
on reserve investments.

8.2.1 MANAGING FOREIGN EXCHANGE BALANCES ISSUES WITH
FOREIGN EXCHANGE POSITIONS

Developing foreign exchange reserves is nice, but it also comes with its problems:

e Opportunity Cost: Having large reserves comes with an opportunity cost
since the cash could have been used for infrastructure, social programs, etc.
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e Currency Control: Controlling the exchange rate to boost exports and build
reserves can entail trade friction with other nations like in the case of China
and the United States.

e Aspirational Pressures: When the reserve pile is not a managed correctly, it
will inflate the money supply over time.

8.3 ENCOURAGING TECHNOLOGICAL ADVANCEMENT

Being involved in global trade exposes domestic companies to global competition
and best practice, which spurs innovation and technology adoption. Export-oriented
industries tend to invest in R&D to stay ahead. The technological leaps are no
longer an indulgence but must be obtained for enterprises to be able to compete in
the global market. Innovation can be a very useful tool in increasing your
competitiveness, effectiveness and overall trading success abroad. Below are some
tips to stimulate technological innovation in exports:

8.3.1 GOVERNMENT SUPPORT AND INCENTIVES

e Research and Development (R&D) Finance: Governments can help with
funding through incentives and grants to invest in R&D in export-oriented
industries. That incentivises companies to invest in new technologies and
create new products.

e Tax Relief and Rebates: Rewarding companies with tax reliefs and incentives
for technology use and deployment can spur companies to invest in cutting-
edge technologies such as automation, artificial intelligence (Al), and data
analytics.

e SKill Training: Government programs can train the people in areas such as
digital marketing, e-commerce and technology integration to use the
technology innovations in export.

8.3.2 DIGITAL INFRASTRUCTURE DEVELOPMENT

e High-Speed Internet Access: High-speed internet access is the key to enable a
company to do e-commerce, online transactions and reach out to global
markets; high-speed internet access is reliable and cheap.

e E-commerce Platforms: Governments can promote the implementation of
advanced e-commerce platforms and digital marketplaces for electronic trade
and to match exporters with foreign buyers.
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e Digital Logistics and Supply Chain Solutions: Digital logistics, like
blockchain technology for supply chain visibility and tracking can automate
exports and save money.

8.3.3 PROMOTING INNOVATION AND ENTREPRENEURSHIP

e Incubators & Accelerators: Facilitating growth of technology incubators &
accelerators can promote innovation culture, startups and SMEs to build and
scale their export-oriented enterprises.

e IP protection: Proper intellectual property rights protection is a must in order
to promote innovation and drive businesses into R&D.

e Co-operation and Sharing of Knowledge: When companies, research
organizations, and universities collaborate, sharing of knowledge and
technologies can result in more creative export goods and services.

8.3.4 ADAPTING TO EMERGING TECHNOLOGIES

e Artificial Intelligence (Al) and Machine Learning: Al and machine learning
are applicable for market research, demand estimation, CRM, and personalised
marketing which allows companies to target international markets more
efficiently.

e Blockchain Technology: Blockchain can make supply chain transparency,
traceability, and security better, decrease fraud and boost efficiency of global
trade.

e Internet of Things (1oT): Through loT enabled devices, businesses can gather
real-time information about inventory, logistics, and customer behavior so that
they can optimize operations and make strategic decisions.

8.3.5 ADDRESSING CHALLENGES AND BARRIERS

e Cybersecurity: Proper cybersecurity is necessary for sensitive data protection
and against cyberattacks that could derail export operations.

e Data Privacy and Security: Secured data privacy and security measures are a
way to secure international customers and partners.

e Digital Divide: Governments and Companies need to collaborate to close the
digital divide and ensure that all companies irrespective of size and
geographical area have access to required technologies and resources.
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8.3.6 RESOLVING EXPORT OBSTACLES AND BARRIERS ADDRESSING
THE EXPORT PROBLEMS AND STABILITIES ADDRESSING THE
EXPORT PROBLEMS AND BARRIERS

Exporting products and services can be an interesting process with many challenges
and impediments for companies. Successful international trade relies on getting
over these barriers. Here are some of the main hurdles and how to solve them:

Import Restrictions: Importing countries will apply tariffs, quotas and non-
tariff barriers (expensive regulations, licensing, etc) which can make exports
costly and difficult.

Trade Deals: States can trade deals to lower or remove trade barriers.

Access Other Markets: Diversify Export Markets to avoid dependency on
Trade Strict Markets.

Hire Legal Advice: Consult with legal professionals to navigate complex
trade laws.

Lack of Market Knowledge: Not enough knowledge about foreign markets,
customers, competition can hamper successful market entry.

Thorough Market Research: Market studies, trade journals, government
information and research to know market details.

Get Local Representatives: Hire local representatives or distributors who
know the target market very well.

Visit Trade Fairs and Exhibits: Visit trade fairs and exhibitions in different
parts of the world to meet with buyers and get hands-on market data.

8.3.7. OPERATIONAL CHALLENGES

Imbalance in Logistics and Supply Chain: Delays in shipping, clearance and
supply chain can slow down export and cost.

Leverage Logistics: Provide effective supply chain management like
inventory management, logistics and risk mitigation.

Establish Close Partnerships with Logistics Providers: Establish solid
relationship with proven and reputed logistics provider for efficient delivery of
the products.

Benefit from Technology: Apply blockchain, 10T technology to monitor and
optimize shipments, increase visibility, and increase supply chain efficiency.
Exchange Rate Movements: Changes in exchange rates are likely to have an
effect on export profit margins.
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Apply Hedging: Apply hedging methods like forward contracts and currency
options to hedge against currency risk.

Multicurrency Exposure: Deal in multiple currencies so that exchange rate
movements are minimized.

Keep an Eye on Exchange Rates: Keep track of the exchange rate and price
actions accordingly.

8.3.8 COMPETITIVE PRESSURES

International Competition: It is hard to win market share and be profitable in
the face of fierce competition from fellow exporters, especially low-cost
exporters.

Differentiate: Craft USPs like Product, Innovation, Brand, Customer
Experience.

Increase Productivity and Efficiency: Maintaining operational efficiency,
cost reduction, and productivity improvement is a constant requirement to stay
in the game.

Look For Niche Markets: Choose niche markets where there is low
competition and you will profit more.

8.3.9 FINANCIAL CONSTRAINTS

Lack of Access to Finance: Getting adequate finance for export activities (for
example, pre-shipment loan, letters of credit, export credit insurance etc.) is not
always an easy task for companies.

Get Government Aided Policies: Export credit agencies and government
schemes that give exporters financing and protection are great options.
Establish Solid Connections with Banks: Establish solid connections with
foreign trade finance banks.

Improve Credit Score: Develop a good credit history to enhance your credit
score.

8.3.10 REGULATORY COMPLIANCE

Exhaustive Export Rules: Complex export laws such as customs laws, trade
compliance and export controls can take time and cost a fortune.

Professional Advice: Hire customs brokers, trade attorneys and export
compliance experts to make sure you have taken care of all regulations.
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e Utilize the Internet: Online resources and government portals to learn more
about export regulations.

e Build a Strong Compliance Program: Implement a strong export compliance
program to comply with all regulations and laws.

8.4 FOSTERING ECONOMIC DIVERSIFICATION

Export-oriented countries likewise diversify their economies, by importing more
industries and less from just a few sectors. Economic diversification reduces sector-
based shocks and leads to stabilised growth in the long run. Export diversification
is a broadening of export goods and services by an exporting nation. A reliance on
a narrow export base makes an economy susceptible to shocks like a drop in world
demand for a particular commodity, or trade policy. Export diversification is
essential for a sustainable growth and resilience of the economy. Here are some key
strategies:

8.4.1 IDENTIFICATION AND CREATION OF NEW EXPORT SECTORS

e Market Research and Analysis: Perform market research in order to find new
export segments which are growth friendly and competitive. This can include
global demand analysis, the emerging technologies and the comparative
strengths of the nation.

e Involvement with Innovation and R&D: Leverage research and development
(R&D) to drive innovation and new product/technology creation for export.
We can do this with government funding, tax breaks and collaborations
between universities and businesses.

e Growth of Human Capital: Build ed-tech and training infrastructure so that
the employees are well-equipped with skills and knowledge to engage in new
export markets. This means training in tech, innovation, international
commerce, etc.

8.4.2 IMPROVING COMPETITIVENESS AND QUALITY

e Productivity and Efficiency: Policy reforms for productivity and efficiency in
every economy. It could be through infrastructure investment, increased access
to finance and competition.
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Enhancing Product Quality and Standards: Encourage importers to apply
quality standards and certifications of foreign origin in order to be more
competitive in international markets.

Brand Building and Promotion: Promote establishment of powerful national
brands and expenditure on promoting and marketing export goods and services
abroad.

8.4.3 ENHANCING TRADE FACILITATION AND CONNECTIVITY

Lifting Trade Barriers: Work on trade deals to lower tariffs, quotas, and
other trade barriers that shut off access to international markets.

Improve Trade Logistics: Spend on ports, roads, railways to increase trade
logistics efficiency and lower transportation costs.

Supporting Digital Trade: Use digital technologies like e-commerce and web
portals to facilitate global trade and bridge exporters’ eyes to international
markets.

8.4.4 HELPING SMALL AND MEDIUM-SIZED BUSINESSES (SMES)

Facilitating Access to Finance: Make SMEs more easily accessible to finance
such as microfinance, credit guarantees, venture capital funding etc.

Business Development Services: Provide business development services like
training, mentoring, market updates to SME in gaining exporting skills.

Export Cluster Building: Support the creation of export clusters where
clusters of firms from the same field can pool resources to become
competitive.

8.4.5 DIVERSIFYING EXPORT MARKETS

Identifying New Markets: Locate and target new export markets where
growth potential is high like emerging markets and developing countries.
Establishing Contacts with Trading Partners: Build solid bonds with the
important trading partners through diplomatic missions, trade missions and
cultural meetings.

Experiencing Trade Fairs and Exhibitions abroad: Call on the companies
to attend the trade fairs and exhibitions abroad to present their products and
services to prospective buyers.
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8.4.6 ADDRESSING POLICY CHALLENGES

e Trade Policy Reform: Examine and reform trade policies so they are
favourable to export diversification and competitiveness.

e Improve Governance and Institutions: Strengthen institutions and
governance to make the trade and investment environment more conducive.

e Compliance with Environmental and Social Issues: Be integrated with
environmental and social sustainability concerns in export policies and
practices.

With such measures, nations can increase export diversification, reduce shock
vulnerability and achieve long-term economic growth.

8.5 POLICY MEASURES TO PROMOTE EXPORTS
8.5.1 TRADE LIBERALIZATION

Tariffs, quotas, and other trade barriers are to be removed to ensure that goods and
services move freely from one country to the next. Lowering prices and opening up
more markets means that liberalisation can increase export competitiveness. India’s
economic reforms of 1991 included major trade liberalisation which resulted in
huge exports — IT and pharmaceutical industries especially.

e Reducing Tariffs and Non-Tariff Barriers: Lowering tariffs and removing
non-tariff barriers (quotas, licensing, and complicated customs rules) make
exporting cheaper and more open for domestic producers.

e Free Trade Agreements Negotiations (FTAS): FTAs remove or lower tariffs
and other trade barriers between the countries that enter into it, which give
exporters a privileged market entry.

e Multilateral Trade Organizations: Joining multilateral trade bodies such as
the World Trade Organization (WTQ) can lead to a rules-based system of trade
and lower trade barriers around the world.

8.5.2 EXPORT INCENTIVES

Exporters can get tax breaks, subsidies, and low-interest loans from the
governments. These incentives cut the price of production and make domestic
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goods and services more globally competitive. It’s China’s policies, from SEZs to
export tax incentives, that in part helped the country grow exports.

e Export Credit Insurance: Export credit insurance subsidized by the
government is an alternative that prevents foreign buyers from defaulting on
payments, and hence gives exporters added certainty and credit.

e Export Credit Agencies: Export credit agencies finance and insure exporters
for conducting trade deals and developing export markets.

e Tax Credits: Export oriented companies can avail of many tax incentives, like
exemptions, low rates or depreciation credits. Subsidies: Sometimes, exporters
get direct subsidies from the government to make them more competitive on
global markets.

8.5.3 INFRASTRUCTURE DEVELOPMENT

Good ports, roads and communications infrastructure are all important to lower
transaction costs and delivery time to global markets: Governments should spend
on upgrading infrastructure for exports.

e Investing in Transportation Infrastructure: Proper transportation
infrastructure like roads, railways, ports, airports is important for lower
logistics costs and prompt imports to export markets.

e Investment in Telecommunications Systems: Investing in high speed
internet and telecoms systems is required for e-commerce, electronic
transaction and effective information transfer among exporters and foreign
buyers.

e Streamlining Customs and Border Processes: Automating customs
processes, adopting EDI technology and reducing border congestion can make
the export process much more effective. It is no coincidence that South Korea
experienced such export-led growth thanks to investments in advanced
infrastructure for efficient production and transportation.

8.5.4 ENHANCING COMPETITIVENESS

e Encourage Research and Development (R&D): By investing in R&D,
domestic manufacturers can produce new products and technologies, which
can make them more competitive in international markets.
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e Promoting Quality and Standards: Promotion of international quality
standards and certifications could help in increasing product quality and brand
image of domestic exports.

e Building Human Capital: Incubation in ed-tech programmes for the
workforce with skills and knowledge to compete on the global markets is
important for long-term export growth.

8.5.5 MARKET ACCESS INITIATIVES

e Trade Fairs and Exhibitions: Exporters are allowed to exhibit products and
services in the international trade fairs and exhibitions for global buyers.

e Market Research and Intelligence: Exporters should get access to market
research, intelligence and information on foreign markets to identify potential
opportunities and make improvements to their products and services so that
they can cater to the needs of foreign customers.

e Export Promotion Councils: Export promotion councils and support groups
will be useful to the exporters for the information, advice, and support in
foreign markets.

8.5.6 ADDRESSING EXPORT CHALLENGES

e Currency Stabilization: Creating policies to reduce the influence of currency
fluctuation on export competitiveness like hedging and exchange rate
stabilisation.

e Stopping Counterfeiting and Piracy: Insuring IP protection, anti-
counterfeiting and anti-piracy will safeguard domestic export competitiveness.

e Encourage Sustainable Exports: Encouragement of sustainable exports
(environmental and social responsibility) will help promote domestic exports
in good standing and increase market access.

8.5.7 DIGITAL TRADE

e Encouragement of E-commerce: Fostering the growth of e-commerce
channels and encouraging digital trade infrastructure could open up online
export opportunities and link businesses with international customers.

e Digital Technologies: Blockchain, Al, and the 10T can all be used digital
technologies that will increase the efficiency of the supply chain, logistics, and
trade costs.

TECHNO STRATEGIST: MASTERING COMMERCE, MANAGEMENT AND
TECH SYNERGIES 144



ISBN: 978-93-6773-804-7

e Security Measures: Secured Data protection and cybersecurity controls to
keep hackers away from the export processes.

8.5.8 POLICY COORDINATION

e Inter-agency Coordination: Proper inter-agency coordination between
government departments involved in export promotion, like trade ministries,
finance ministries and customs department.

e Public-Private Partnerships: Building good collaboration between
government and private to identify and solve exporters’ issues. Annual Policy
Evaluation: Reviewing export promotion policies regularly to ensure that they
continue to work and are adjusted in accordance with the changes in the
market.

Governments can set exporters up in a more attractive environment, increase their
competitiveness, and achieve sustainable growth through export growth through a
full set of policies.

8.5.9 TRADE AGREEMENTS

Exporters can find new markets through bilateral and multilateral trade agreements
that would lower trade barriers and treat exports fairly. The European Union (EU)
has made several trade deals with all over the world that opens markets for
exporters.

8.5.10 QUALITY STANDARDS AND CERTIFICATION

Exports have to be of international standard if they want to compete in international
markets. Exporters can get support from the government to get access to quality
certification and compliance with the international standards.

8.5.11 EXPORT PROMOTION AGENCIES

Export promotion agencies (EPASs) aid exporters with market information, trade
fairs and introductions to potential buyers. JETRO has been an effective agent for
Japanese exports providing various services to local businesses looking to branch
out to foreign markets.
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8.6 CHALLENGES IN PROMOTING EXPORTS

e Trade Barriers: The trade barriers exporters encounter are not all trade
liberalization; tariffs, non-tariff barriers, strict regulations in destination
markets, etc.

e Exchange Rate Volatility: Exchange rate fluctuations could affect export
competitiveness. If the money is too expensive to export, and the money is too
cheap, it drives up inflation.

e Dependence on a Few Markets: Reliance too much on just a few export
markets puts nations at economic risk if those markets falter.

e Supply Chain Disruptions: Supply chains around the world are exposed to
natural disasters, political instability or pandemics. Such disruptions can erode
export performance.

e Lack of Export Diversification: Countries that are very dependent on a few
export goods could have difficulties when global demand is weak. Export
diversification is a must to counter this risk.

8.7 CASE STUDIES OF EXPORT-LED GROWTH
8.7.1 SOUTH KOREA

South Korea’s turn from rural economy to tech-heavy industrial powerhouse is an
example of the triumph of exports. It is due to government’s commitment to create
export-oriented industries, investments in education and infrastructure, and R&D
that the country has prospered.

e State Intervention: The South Korean government was in charge of steering
and financing the export-based growth agenda. Strategic Industrial Policies:
The state actively promoted industries (steel, shipbuilding, electronics) with
specialised subsidies, tax breaks and preferential credit policies.

e Chaebol Growth: The government supported the expansion of conglomerates
(chaebols) such as Samsung, Hyundai and LG, with huge incentives and
protection.

e Investment in Infrastructure: Heavy investments were made in infrastructure
like transportation, telecommunications and energy to increase the efficiency
of exports.
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e Human Capital: Education and training were the top priorities of the
government which spent heavily on human capital to develop a skilled
population which can compete in international markets.

e Tech/Innovation Preference: South Korea was very encouraging of tech and
innovation, supporting research and development and embracing new
technologies.

e Competitive Devaluation: The government devalued the Korean Won in
order to make exports more price competitive in foreign markets.

8.7.2 CHINA

China is the world’s largest exporter due to its export-friendly policies and large
investments in infrastructure and human capital. Special economic zones and free
trade agreements lured in foreign investment and pumped up industrial production.

e Market-Based Reforms: It took the introduction of economic reforms in 1978
to turn the tables. These reforms gradually turned the economy from a
centralised planned system to a market one, which gave it greater economic
freedom and competition.

e Open Door Policy: China’s "open door" policy, introduced in the late 1970s,
allowed for foreign investment and trade and advowed to place the Chinese
economy on the world stage.

e Special Economic Zones (SEZs): Creating Special Economic Zones (SEZS)
such as Shenzhen and Xiamen offered investors from abroad attractive tax
exemptions and low-key regulations that stimulated export-oriented industries.

e Plenty of Labour Resources: China has an abundance of cheap and plentiful
labor supply, which is the primary reason why China draws foreign investment
and Chinese exports compete favorably in the world market.

e Integrated into International Supply Chains: China is a hub in the
international supply chain, and one of the largest factories for major
multinational companies. This integration has made huge advances to exports.
Manufacturing has been the engine of export growth for China. Industries such
as electronics, textiles, and machinery were the fastest growing with foreign
investments and low cost production. China is the factory, the country that
creates so many things for domestic and international markets.
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8.7.3 GERMANY

Germany relies a great deal on exports, especially of valuable manufactured goods
like cars and machines. The country’s focus on quality, innovation and workforce
training kept it on par with its neighbours worldwide.

8.7.4 VIETNAM

Vietnam is now a leading exporter of electronics, fabrics and farm products. The
proactive trade policy — which includes free trade agreements — of the government
helped to grow its exports. Vietnam’s extraordinary economic change over the last
few decades is an instructive illustration of export-driven growth.

e Doi Moi Reforms: It was during the "Doi Moi" economic reforms initiated in
1986 that the transition of the economy from a centralised planned to a market
economy began. This permitted for private enterprise, foreign investment and
an increased insertion into the global economy.

e Foreign Direct Investment (FDI): Vietnam was very friendly to foreign
investors and they had all sorts of benefits for foreign investors like tax
incentives, favourable treatment, large and relatively cheap labour. Accession
to International

e Supply Chains: Vietnam has successfully joined the international supply
chains especially in the manufacturing industry. It is now the base of
production for many multinationals, mainly of electronics, textiles and
footwear.

e Free Trade Agreements (FTA): Signing many FTAs such as the Trans-
Pacific Partnership (TPP) and Vietnam-EU Free Trade Agreement opened up
access for Vietnamese exports to new markets.

e Textiles and Garment Industries: This is a primary source of Vietnam
exports. The nation has used its comparative labour cost advantage to become
a world’s largest textiles and apparel exporter that supplies global brands in the
US and Europe.

e Electronics Production: Vietnam is one of the largest electronics production
country in the world. Foreign investments from companies such as Samsung
and Intel have come swarming in, and exports of electronics have exploded.

e Farming: Vietnam has a rich agricultural sector; its main exports are coffee,
rice and seafood. The country has focused on boosting the productivity of the
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agriculture sector and making agricultural exports more high-quality so as to
become more competitive in global markets.

8.8 CHALLENGES AND CONSIDERATIONS

e More High Cost of Labour: With higher wages, Vietham might lose market
share in labour-intensive fields.

e Environmental Risks: Rapid industrialisation has generated environmental
problems like pollution and exhaustion.

e Geopolitical Uncertainties: Economic uncertainties such as trade wars and
conflicts can threaten Vietnam’s export-based growth strategy.

e Workforce Development: Upgrading the skill of workers is a must for
ascending the value chain and remaining competitive on the global stage.

8.9 CONCLUSION

Exports have always been a growth engine. Exports boost productivity,
employment and technological progress to make people richer over the long term.
But exports can be fully realised only through the right state policies — trade
liberalisation, infrastructure, export incentives and so on. Strictly governed
countries can have long-term economic growth and a more substantial integration
into the world economy. To promote exports in a world that becomes ever more
globalised and interdependent is not only an economic strategy, but a national
development imperative. Policymakers will need to stay innovative and adaptive as
long as exports can be the engine of economic growth in an ever-changing world.
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