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S.No Name Programme Title of Minor Project
[ 1 IABHAY SINGH BBA Impact of cashless economy on banking and finance
| 2 |ABHISHEK SRIVASTAVA BBA  |company ll
(B ADITI SRIVASTVA BBA _ |engagement and organisational commitment g |
[y ADITYA PRATAP SINGH BBA __|social media marketing in india ==
' 5 ADITYA RAAJ NANDI BBA the impact of social media on brand awareness
,7 6 AKASH PANDEY BBA The impact of social media on consumer buying behaviour
B AKSHAT JAISWAL BBA _|refrence to TCS
l 8 AKSHAT SRIVASTAVA BBA Social media marketing in India
,7 9 AMAN KUMAR SINGH BBA A Study on Marketing Strategy of Pizza Hut
10 AMAN THAKUR BBA ordering
11 ANIKESH KUMAR GUPTA BBA A study of customer satisfaction towards HERO bikes
12 ANIKET VIMAL BBA Social media marketing in India
13 ANJALI AWASTHI BBA Impact of social media on consumer prefrence
[ 14 ANJANA GHUGHTYAL BBA amazon
| 15 ANKIT YADAV BBA  |MCDONALD'S
[Fiie ANMOL SINGH BBA  |to AMAZON.IN
17 ANSH NAAGAR BBA A study of financial fraud in the cyber space in india
18 ANSHUMAN MISHRA BBA Role of Social Media Advertisement to Attract the Customer
19 ANUJ SRIVASTAVA BBA Risk associated with digital transactions in India
20 ANUSHIKA RATHOUR BBA entrepreneurs:Analyzing the impact of government and
21 APOORYV SRIVASTAVA BBA Lucknow
o2 ARHAMA KHAN BBA Traditional vs social media marketing: a comparative study
23 ]ARPIT MISHRA BBA A study of financial fraud in the cyber space in india
f 24 ARYAN KHANDELWAL BBA Social media marketing startegies for lucknow-based startup
’7 25 ARYAN KUMAR PAL BBA A comparative analysis of APPLE vs SAMSUNG
r 26 ARYAN SINGH BBA A Study on Customer Awareness E- Banking Service
[T ASHUTOSH PRATAP SINGH BBA |system
,7 28 ATUL KUMAR SRIVASTVA BBA A Study on Employee Motivation at Axis Bank in Lucknow City
BT AVANI SRIVASTVA BBA  |Services in Lucknow
30 AVINASH VERMA BBA Analysis of Risk & Retum in Mutual fund industry
b 31 AYAN KHAN BBA amazon
32 AYUSH PANDEY BBA youth
33 AYUSH SHARMA BBA A study of human resource management at organization
34 AYUSHMAN SINGH BBA How social media influence in purchasing decision of buyer
35 BHAUMIK SETH BBA How social media influence in purchasing decision of buyer
36 BHAWYA SRIVASTAVA BBA Recruitment and Selection Process
37 CHETNA JOSHI BBA Employee retention
38 DHRUV SINGH BBA marketing : i
39 HIMANSHU SHEKHAR BBA How social media influence in purchasing decision of buyer
40 ISHITA JAISWAL BBA respect of bisleri .
41 KARTIK GUPTA BBA Role of Social Media Adveﬂ!sement to‘Aﬂ;act'trAIe Col;sl:n:r —%
42 KARTIKEY MISHRA BBA __|How social media influence in purchasing decision of buy Lucknow Public Co;[e‘;:g{ :rofessmd
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43 KESHAV AGARWAL BBA study of markefing
44 KHUSHI AHUJA BBA amazon
45 KHUSHI KHETAN BBA Impact of social media on consumer prefrence
46 KHUSHI KHULLAR BBA TCS LUCKNOW
47 KRATARTH RASTOGI BBA adoption , consumer prefrences and future frends
48 KRISHNA MOHAN RAI BBA A study on customer awareness E-BANKING SERVICE
49 KUMKUM VERMA BBA Role of Al in Human Resources management
50 KUSHAAL GOSWAMI BBA Motors
51 KUSHAGRA ARORA BBA A Comparative Analysis of Apple Vs Samsung
52 LOKESH SINGH BBA Cashless India: A Step towards Digitalization
53 MAAZ AHMAD BBA A Study on Social Media For Innovative Marketing Strategies
54 MANAS GUPTA BBA ordering
55 MAYANK VERMA BBA A study on customer awareness E-BANKING SERVICE
56 MEHREEN FATIMA RIZVI BBA Impact of Social Media on Consumer Preference
57 MANISH KUMAR YADAV BBA impact of influencer marketing on digital advertising trends
58 MOHD ARBAZ BBA Role of Social Media Advertisement to Attract the customer
59 NAITIK PANDEY BBA A study on marketing strategy of PIZZA HUT
60 NIKITA SHARMA BBA Impact of social media on consumer prefrence
61 CHOURASIYA BBA comparative analysis between COKE and PEPSICO
62 NISHIKA SONI BBA Amazon
63 PAYAL SRIVASTAVA BBA Role of Al in Human Resources management
64 PARAS JAIN BBA The impact of Social media on Brand awareness
65 PALAK SHARMA BBA How social media influence in purchasing decision of buyer
66 PREETI SINGH BBA Employee retention
67 BBA Impact of celebrity brand endrosements on consumer
PRINCEE SHUKLA behaviour
68 PRIYA PAL BBA A study on coustmer awareness E-BANKING SERVICES
69 PRIYANSHI MISHRA BBA PVT LTD
70 PRIYANSHU YADAV BBA impact of influencer marketing on digital advertising trends
71 PURVI SINGH BBA Role of social media adveretisement to attract the customer
72 RABIYA KHAN BBA Social media marketing in india
73 RAJ OJHA BBA A study on marketing strategy of PIZZA HUT
74 RIDDHIMA SINGH BBA Impact of social media on consumer prefrence
75 RIDHIMA YADAV BBA Role of IT in strategic HR management
76 RISHITA PANDEY BBA for Apparel branding in lucknow
77 RITESH KUMAR MANGAL BBA Impact of Covid on Indian Economy
78 RITESH YADAV BBA amazon
79 ROHIT SINGH BBA study of marketing
80 SAHIL GUPTA BBA study on marketing strategy of COCA COLA in lucknow city /L ;ﬂ_
81 SAKSHI ARORA BBA comparative study S
82 SAKSHI MISHRA BBA Comparative Analysis Between Coke and Pepsico :rz:,‘-;:l
83 SAKSHI TIWARI BBA A study on market review of SUGAR COSMETIC in India s Collacs ot Deotec
BBA Impact of E-commerce on traditional retail bussiness -
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Zg SQ%E;&L%AE&HI BBA lmpac.t of E-commerce o@
7 SN TN BBA financial literacy: need of financial edlljcahon to young youth
= NI Y IUEADITVAY BBA Impact of cashless economy on banking and ﬁnance :
5 RO Y BBA a .study on §ocia| media for innovali\./e m.:arkeufmg startegies
50 STENIEGTGE BBA Risk associated with digital transactions in India
o7  RENGENPANDED BBA A study of marketing strategy of PIZZA HUT
BBA Cross cultural communication at MNC's
92 SHIVANGI AWSTHI BBA loyalty
93 SHIVANSH MISHRA BBA Employee retention
94 SHREYA DIXIT BBA performance appraisal of HDFC bank J
95 SHREYA SHUKLA BBA The impact of social media on consumer buying behaviour 4l
9% SHRISTI GUPTA BBA |A comparative analysis of APPLE vs SAMSUNG ==
97 SHWET TRIPATHI BBA A study on social media marketing in lucknow city J
98 SIDDHANT SINGH BBA  |system |
99 SIDDHI GUPTA BBA impact of discount and offers on sales growth 4]
100 SNEHA PRAJAPATI BBA Impact of social media on consumer prefrence 4‘
101 SNEHA SHUKLA BBA the impact of social media on brand awareness J
102 SOORYA PRATAP SINGH BBA Role of social media adveretisement to attract the customer 4‘
103 SRISHTI KHARE BBA the impact of social media on brand awareness
104 SRISHTI PANDEY BBA Traditional vs social media marketing: a comparative study
105 SUSHIL YADAV BBA Role of social media adveretisement to attract the customer
106 VAIBHAV SRIVASTAVA BBA Impact of social media on consumer prefrence
107 VAIBHAV SINGH BBA A study on customer awareness E-BANKING SERVICE
108 VAISHNAVI SRIVASTAVA BBA employees productivity
109 VANSH CHUG BBA Impact of social media on consumer prefrence
110 VATSAL JAISWAL BBA PIZZA HUT
111 VEDANT MAURYA BBA Study on portfolio managemnet of investment in stock market
112 VICKY SINGH BBA Role of Al in Human Resources management
113 VISHNU YADAV BBA Impact of cashless economy on banking and finance
114 YOGESH CHAURASIYA BBA Role of social media adveretisement to attract the customer ’




