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ABSTRACT

The study mvestigates |he adoption rules of mobile payment systems across different age
groups in rural Uttar Pradesh, highlighting genemtional preferences and barmers. A umplo of
300 respondents wus analyzed 1o usiess key faclors influencing adoption, e luding
wareness, case of use, trust, scoess to technology, time-saving benefit, promotional offers
bl perceived support. Findings reves! a dominance of younger and middie-aged wsers n
mobile payment adoption, with the 29.38 age proup accounting for the largest share (38 7,
closely followed by the 18-28 group (37%), In contrast, older ape gronps, pamicularly 59
years and above (2%), show sighifcantly lower adeption mtes

Paytm emerged us the most preferred platform (43 7%, followed by Google Pay (3275,
mdicating their extensive reach and usability. Other plarforms like Bharat Pay, PhonePe, and
BHIM have limited adogption, signaling 3 need for enhanced outreach and user engagement
ANOVA resolts indicate significant differences i awnreness, access W teehnology, time-
suving perceptions. wnd puidnnce received noross age groups. Younger users exhibit b ghver
swarcness, hetier acecss o smurtphones and the internet, and stronger support systems. while
older users face digital Breracy challenges and hmited assistance.

The sudy emphasizes the umiform peroeption of trust and case of use across all
demagraphics, suggesting a gencral peceptance of mobile payment systems’ reliability and
fumctiomality. However, targeted inlerventions are cruclal 1o bridge the digital divide.
focusing on improving swoareness, acecssibility, and user support for older populations
Tailored strategtes can enhance digital financial inchusion, ensuring equitable adoption acroas
all age groups in rural arces. The research underscores the transformative potential of mobile
payment gystems in driving financial inclusion and streamlining transactions in rural India
INTRODUCTION

The mpid proliferation of digital technologics has redefined financial transactions globally,
with mobile paymen! applications emerging u4s & cornerstone of the digital evonomy These
applications, defined as software-based platforms that cnable wsers w conduct financial
transactiong via snuartphones or other mobile devices, have revolutionized how mdividuals
imeract with money, Offering o scamless, sccure, and convenicnt imcans. (o perfon ks
such as bill payments, fund tansfers, and online purchases, mobile puymient applications ane
fostering a shift from traditiona cash-bused coonomics to digital payment ecosystems.

In the context of India, the adoption of mobile payment systems has been particularty
transtommative, bridging gaps in finaneial melusion and facilitabing econamic parsoipation
Reral India, bome o approximately 65% ol the |:uimh3!r'l pspulution, presents & wsgque
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landscape for mobile payment adoption. Traditionally characterized by caah-dominatcd

eeomermies and himited secess ©o formal banking syniema, il aroms have wilbessed srowmg
nemotration ol mokbile teehinology, prenling o tuniles foir  Frruencial |.-||F||_|.:.rq:||pr| Yo

challenges such os digital iteracy, infrastructiseal liimuitadbooms, wed socio-euliural harriers
Fettan shgEmi B

Mobile piymom applications sach as Paytm, Google Py, and PhonePe have capitafized on
the incredsing smartphone penctrilion and improved intemet commeoctivity in rural regions
These plutforms offer user-frieadly interfaces, multilingual support, and wilored solutions
|1'|.|||k||'|H |1:If|'|'-| -i'|1."|:|'.'i|i||'!‘ll:' EYen: b |‘|[Ii§-1||'|-|(- AT fi(“rrnﬂnﬁr“ "-"”'““‘.ﬁ sl an  (he
promotion of Unified Payments Interface (UPT) and [Mgital India carmpaigne have further
catalyzod the adoption of these technologics. Despite these advancementa, adopticen rates o

rurnl arens vary signilicantly ucross age gromps, influenced by (aciors such as iechmobogic al
fanitinrity, cconomic activity, and trust in digital systems

Rural scenmrios are uniquely complex. blending traditional values with modemn challenges
The lack of adequute finanvial infrastraoture in many villages often results in a heavy reliance
on cash transactions, inhibiting the transition to digital payments. Moreover, the rural
popualation s demopraphically diverse, with younger gencrations often more adaptable W new
technologies, while older mdividuals may fave skepticism and digital literacy issoes. This

divide underscores the need for tailored strutegles to promole mobile payvment adoption
BOTOSS, e Erofns:

This study aimis W explore mobile payment adoplion ruies amonyg different age proups in
tural Utiar Pradesh. providing insights into pencrational preferences, challenges, and drivers
of digitul financial inclusion. The research examines key dimensions such s awnrensss, case
of uke, trust, access 1o technology, and the influcnce of promotional offers and social
metworks, The findings am w contribute o the undersmnding of rural digital behavior.
highlighting harriers 1w adoption apd recommending ttrategies for enhanced digital inclustion.

I the brouder context, the study emphasizes the tansformative potential of mobile paymend
Fystetis o cmpowering ruml populations, By enabling faster, secure, and cost-effective
tansactions, these systems have the capacity to enhance economic participation, reduoce
tmngsctional mefficiencies, and bridge finoncinl gaps. However, the realization of this
potential hinges on addressing the existng digital divide and fostering st and tarmliserty
among all demogmphic groups. As rural Indin continues: its joumey toward financial
digitization, the role of mobile pavment applications remams pivolal in shaping an nelusive
and sustainable digital economy.

LITERATURE REVIEW

Dahlberg ot al. (2015) explore factors influencing the adoption of mabile payment systems,
technological familiarity significantly impacts user behavior, especially in regions with
developing digatul mfrastructure. Peer influence also plays a vital role, as users oiten rely on
recommendations Lo novigate new technologies: They arpue that addressing security concems
and simplifying processes can accelerate adoption. Moreover, they note that the integration of
mobile payment systems with everyday activitics ensures sustained engagement and lovalty,
making them indispensable in modern financiil ccosystems. Suri and Juck (2016 highlight
the transformative role of mobile payment sysiems in bridging finaneial gaps in ruml regions
These platforms offer unbanked individuals access 10 essentinl financial services, such o
wavings, transfers, and payments, at reduced costs, The researchers emphasize that mobile
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Rogers (2003) applies the Diffasion of Inovathons theury 1 erplain mrl 1ec
nddioption, identifing factom like eistrpratlbil iy, refunive ndbvintoge, and trislability me gritical
Rumal populations often priorlize technologies (i align with ihew exuling pragtices mnad
provide cléar benefiie Trialability wlowing users (o cuperiment belite committing
vignificanily enhances noceplance Ropers argues thit obwervahle bemefits and social
Validatron encoiiage adoption, In rural sethinps, cultural nfluences and limbied MOCEE o
nfarmation can hinder oiffusion Prensky (2001) Introduces the concept of "dightal aatives®
and "dightal tmoogrants” 1o Uhustrate gencrationn! differences in technology wse Thgital
natives, typically younger imidividiials, adapt 1o mohile poyrrenl syilems with eme diie o
their familiarity with digival tools. In eontrast, digial immugrants. ofien older generstions.
face challenges such as limited digital Teracy and redistunce to change Agarwal and Herwas
(2020) highlight the significant mpact of government initiatives like Digital India and 1791
o mobile payment adoption in ruml India. These programs promote financial mclasion by
providing nffordable, secure, und accessible dignal plutfonns. The study finds that Asdhuer-
lrnli_.l:d payment:systems and direct benefit transfery haive fncrensed raral partcipation 1 the
digital coonomy, However, challenges such as lack of awareness and digital literacy persist.
Uelen et ul. (2003) emphasive the critical role of trust in lechnolopy ndoption, partrcularty for
mobile payment sysiems. They argoe that perceived security sind privacy are key
determmants of user confidence. For raral Wsers, trust 1ssnes often stem from fears of frand or
data misuse. The study highlights that sddressing these concemns through robust security
measures, transparent policies; and user education can sumificantly enhance sdoption rtes
Additionally, endorsements by trusted entities, such as Jocsl Jeaders Or government progriams.
i bl credibility and encoarnge hesitant usens Lo adopt mobile payment Sysiems

Kumar et al. (2019) examine the role of rising smartphone penetration in expanding aceess w
mubile payment platiorms, The study highlights how affordable devices and improved rural
connectivity have democratized financial services, Smartphanes act 08 4 galevesy for digrial
payiients, enohling users (0 access banking services and condaet lransactions comvemently,
The authars argue that the increasing availability of low-cost smanphones, combined with
government-led internet initistives, has created 1 favorable environment fior miohile paymment
adoption.  However, they stress that  infrastrocture challenges, such a8  intermittent
connectivity, must be addressed to sustain growth in rural areus, Niglsen (1993) underscores
the importance of user-contered design in the adoption of new technologies. For mabile
payment apphuations, simple and inmitive interfaces are vital, especially for rursl users with
limited digital Theracy. Nielsen's research highlights that incorporating local languages, ¢lear
mstructions, and minimal nivigation complexity can enhance user engagement. Additionally,
uccessible design clements, such as voice commands or visusl aids, can cater (o diverse user
needs, The study concludes that well-designed applications not un:h,- aifroct first-ime Wsers
but also ensure long-term adoption by providing i seamless and satisfying user EXperence
Chopra and Kaur (2021) identify significam buriers 1o mobile payment adoption in rural
India, including low digial herpey, mistrust in technolugy, and nfrastructural inadequacics.
The study hightights that many rurul users lack the skills o navigae digital platforrms e fear
financial loss duc o froud. Limited access 1o smartphones and stuble imemet connectivity
further exacerbates the digital divide, The authors advocate for targeted digial Hieracy
programs and infrastructure investmenty to address these challenges,

Venkutesh ¢ sl. (2003) explore the role of social influence in technology advgtivn through

their Unified Theory of Acceplance and Use of Technology (IFTAUT). The study finds that
recommendutions from peers and family members significantly impoct the adogtion of

by
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mobile payment systems. In futal arcas, social networks act as driver spreadi
awareness aml encourmgmg adoption, The wuthors highlight [h.: Mw m:g
community members can effectively address skepticiom. Gupta and Mishra {2018) link
ceonomic setivity levels o mobile payment udoption, finding that mdividuals engaged in
Pusiness or commeree are more likely W use digital payment systems. This is because mabile
payments offer wansactional convenience, speed, and cost savings for economic sctivitics.
Hana amd Goel (2021} emphasize the influence of promotional incentives, such as cashback
and discounts, on mobile payment adoption. These strategics encourage first-time users to
explore digital platforms and foster lovalty among existing users, The study highlights that
promotional campaigas are particelarly effective in competitive markets where users have
multiple options. Cheng and Yeung (2019) examine how perceived secunity risks mpact
mobile payment sdoption. Endorsements by trusted institutions and visible efforts o protect
user data cun further build confidence. The study recommends intcgrating tiser education mnto
marketng campaigns to address misconceptions. and croate a secure environment that
encotirages adoption. Bhatnagar et al. (2020) analyze the Indian mobile payment landscape,
identitying Pavim and Google Pay os dominant players. Their success js attribured 1o eer-
iricndly features, extensive marketing, and scamless integration with the Unified Payments
Interfuce (LP). The study highlighis that these platforms cater o diverse user needs, offerng
multilingual support and wilored solutions for rurnl users. Despite their dominance, other
platforms fike BHIM and PhonePe face challenges in capturing rural markets due to hmited
outreach. Ajzen’s (19917 Theory of Planned Behavior highlights the importance of attitodes,
subjective norms. and perveived behavioral control in determining the intention to adops
rmohile payment systems, The stdy suggests that individunls® perceptions of the case snd
utility of mobile payments significantly influence their decision-making, Das and Mishra
(2017) argue that digital literacy is a fundamental driver of mobile payment adoption. Their
study highlights that cducating users about the functhionality, benefits, and safety of digstal
plutforms signiticantly enbances adoplion, especially in rursl arcas. They find that luck of
wareness aften discournges users, leading to reliance on cash-based sysicms.

RESEARCH OBJECTIVE

The primary objective of this rescarch is 1o analyze the adoption rates of mobile payment
systems among different uge groups in rural Uttar Pradesh. It sims 1o uncover the key fuctors
nflucncing adoption, including swareness, ease of use, tnst, access to technology, and social
influences. By examining these dimensions, the study secks to identily bartiers faced by
viirbous age demographics and  propose  targeted strmtegies to enhance digital financial
v usion.

A migmificant focus of fhe research is 1o understsnd the gencrational preferences and
challenges associated with mobile piyrnent systems. Younger populations are offen perceived
as more tech-savvy ond adaptable, wheress older groups may face bamiers such as digital
lileracy pups and skepticism toward technology, The study seeks o bridge this knowiedye
gap by assessing the behavioral patierns, atiinedes, and congtrainty across age gooups

Furthermore, the rescarch nims o cvaluate the impoact of socio-cconomic Tactors, sech as
eamoric activity snd promotional incentives, on the adoption of mobile payments Iy will
also explore the role of government initiatives like Digital India and UPL in driving digial
findencial fmelwsion in rural dreas

Hy wddressing these ohjectives, the research aspires to provide actionable nsights Tor
stabeholdérs, meluding polioymakers, mobile payment sorvice providers, and conmunity

leuders. The ultimate poal is to recommend srategies for overcoming barners, fostenmg trusl,
and ensuring equitable access o digiinl payment systems. These fdings are inbended o
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contibeite W the boader objective ol enbuncing financial inclusion, cmpowertng rural
Comtiiies, anald promaoting ecomimie participation through mobile puyment technologics.

Hyvpoilieses for the Sady

b HE There bs a significant difference bn the adoption rates of mobile payment
systems armong different age groups in rocal Uttar Pradesh.
This hypothesis tests whether age pluys a enitical role in influenomg mobile payment
sdoption, with vounger demuograpluics being maore likely 1o ndom cormpared 1o older
Age groups

Lo W2 Awareness and digital literaey significantly impact the adoption of mobile
payment systems in roral areas;
This hypothesis explores the relimtionship between users’ knowledise and {amilinrity
with mobile payment platforms and their likelihood of ndopting these svsiema.

3. H3: Trust in mobile puyment systems hus a positive effect on user aduption in
rural regions.
Thus hypothesis examines whether perceptions of securfty and reliability influence the
decision to use mobile payment platforms, particulardy in underwerved areas.

4. H4: Socio-cconomie factors, such as income levels and employment status,
significantly influence mobile payment adoption in rursl Uttar Pradesh.
This hypothesis evaluates how economic activity and financial capahility impact the
likelibood of users engaging with mobile payment technologies.

5. HE: Promotional offers and cashback incentives significantly enhance the
adoption of mobile payment systems among rural users,
This hypothesis ussesses the effectiveness of murketing strtegies mmaotivating first-
tire users and retaming existing ones in rural morkets.

Research Methodology

his sty employs & mixed-methods rescarch approach 1o analyze the adopiion of mobile
payment sysicoms among different age groups in rum! Umar Prsdesh. The methodology
micgrates  both  quantilative and  qualitative  lechniques 0 ensure o comprehensive
understanding of the factors influencing mobile payment adoptio,

Research Design

A descriptive rescarch design 15 sdoped 1o explore the behiviaen! patterns, preferences, and
barmers associated with mobile payment usage. The study relies on primary data collection
through sructured surveys snd interviews condieted GMONE A representative sample of 300
respandents from vanious age groups in mral areas. SPSS version 25 is used for the anulysis,

Sampling Method

The research wilizes o stratified random sampling method w ensure the inclusion of diverse
age demogruphics, ranging from 18 o 60+ vears. The st ore based on MR groups,
ensuring propartional represemation from younger, middle-oged. and older populations. This
micthod cnables the smdy to capture generational diffieronces in mobile payment adaption,
Darn Collection Taols

Dtz is collected using i structured questionnaire, designed with Likent scale items o
meusure vanubles such ns swireness, rust, cuse of use, and socio-etonomic ficlors. Semi-

structured interviews are also conducted with key respondents 1o gain deepor insights imo
barmiers and perceptions,
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e Anplysis

Qiangitutive datw 6 anulyeed using statistical toals, including deseriptive statistiea, ANOYA,
i repressint analvaid, 1o ety trendi; comelations, wnd nignificant differences acroms age
ppmipen.  Odpaliinbive date b8 wiilyesed Hitwiieh  thefratic mdma w understand comtexhual

Barmiers and maotavaions.
Seope and Limitatons

Phe wnuly focuses o rural Uttar Peadesh, limitng  generalizability o other FEgn
Challenges such as digial literncy gaps and langiuge barmiors may impact dats collection

LAy

The methodology aims w provide dctionable ingights fiw policymakien, service providers,
amdd cormmunity leaders to enhance digial financial inclasion and overcome barriers: o mokble
paymenl sdoplion.

Lable 1: Descriptive Analyvsls with Reference o AGE

Freguene Cummlative
¥ Percent Valid Percent Percent
Valid |54 th 24 3N 20
ABROVE
49- 54 I 5 5.0 5.0 2.0
RUSE 52 17.3 {73 4.3
2434 |16 K7 8.7 VEM)
18-28 111 3700 370 { (0
Taotal 300 T 10810

interpretation: The frequency distribution table highlights the adoption rates of mobile
payment systoms among different age groups in ol Uttar Pradesh. The data reveals
sipnificant  variations scross age demographics, shedding light on the generational
preferences and challenges in adopng digial payment solutions,

The age group Z9-38 years constitules the lorpest proportion, accounting for 3879 of the
total respondents. This imdicates that individuals in this age brncket are the [Imnm.ndupttn
of mobile payment systems in rural areas. Their higher pdoption rate could be aftributed to
their active participation in economic activities, greater familiarity with techaology, and cuse
af aceess 1o smariphones and the interned

The second-largest group, 18-28 vears, represents 37.0% of the mﬁpﬂnﬁlﬁlm !1?“ group's
near-equivalent representation highbghts the younger generstion’s comifer with mubile
technology wnd thelr apenness 1o adopting Imnovalive payment t_iu!u:mnu Together, these two
pge groups accuwit for over T58% of the totil saniple, emphasizing the dominance of younge:
andd middle-aged individuals in driving the adoption of mohile payment sysiems.

In contrast, older age groups, such us 3948 years (17.0%) AR vears (5.0%) and 59
years and above (2.0%). show progressively lower adeption rates. This trend suggests
potential barriers for older populations, such as limited digital hiemmey, akeplicism toward
mobile payment security, of reduced fccess 0 eCssary wehnology. The cunmiaiive
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further illisirates 0 sham decline in mdoption as age increases, with younger
dominating the digrital payment lnnilscnpe These findings highlight the need fiur
targeted interventions, such an digital lteracy programs and simplified user interfacen, to
encourage adoption among older age [LERITA

Table 2: Descriptive Analysls with Reference tn Mahile Payment Application

I Freguene Cumulative
3 . | Percent Valid Percent Pereent
Valid |HHIM I 1 1.7 . 3T

Fhonel"c }2 4.0 4.1 T

bt 45 [ 5.0l It 1) 237

Pay

PavTim |31 437 43.7 613

Gionple Eh 32.7 327 1000

Pay

iTnuI 3001 100,00 1.0

Interpretation: The descriptive nnalysis of mobile payment applications reveals notable
variations in usage preferences wmong rural residents in Uttar Pradesh. The findings provide
msights inta the adoption patterns and popularity of different mobile payment platforms

Paytm leads significantly, sccounting for 43.7% of the total respondents. Iis widespread
adoption can be attributed o 1ts extensive marketing campaigns, user-friendly interface, and
accessibility features tailored to mral users. Paytm's dominance highlights its role a5 o major
driver of digital financial inclusion in mral areas. Goagle Pay emerges as the sccond most
populir spplication, used by 32.7% of respondents. Tts success s likely due o its seambess
integration with UPI (Unified Paymens Interface), robust security feamres, and esse of lse.
Together, Payun and Google Pay account for over 7% of mobile payment sdoption,
underscoring thewr prominence m rural Utar Pradesh, Bharat Pay is the third mosi esed
application, representing 16.0% of the respondents. 118 adoption indicates Erowing awnreness
of alternatrve platforms, particularly those offering I:usin:.a.'s-ﬁ-imdlg,r solutions. However, its
ugage remains substantially lower compared to Paytm and Google Pay.,

The adoption of PhonePe {4.0%) and BHIM {3.7%) is comparatively low, BHIM's lower
usage suggests that governiment-led initiatives to promote it may not have fully resonsted
with rural users, possibly due to limited awareness or Inck of user engagement. Similarly,
PhonePe's relatively small shire indicates room for increased outreach and competitive
pontioning. The dats indicates that mobile pavment adoption m raml Uttar Pradesh is heavily
concentrated around Paytm and Google Pay, with other applications lugging behind. To
enhince overall adoption rates, providers of lesser-used platforms like BHIM and PhopePe
should focus on mrgeted cumpaigns, user education, and tilored fealures 1o meet the unique
needs of rural populations
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FE-ZKE (111 |40 |.134 e S R LN 4 5
Total (300 4,21 [.730 D42 14,12 439 3 3

I am satisfied | 59 i 450 | 548 ke[ Rl e 2 5.07 4 ]

with my | ABD)

nverall VE

eiperienct g gy l1s [4.20 |94 243|368 4.72 3 3

uging mobile

payvment 3048 |52 448 |.754 A0S |4.27 4,69 3 3

systems,
2038 |116 |4.27 | 784 073 |12 jam 3 5
1828 |11 [4.5] |[.686 D65 (438 4,64 3 X
Totul [300 [440 [754 044 1431 448 |3 5

Interpretation: The ANOVA analysis proviles a detmled understunding of mobile payment
adoption perceptions among different age groups in uml Utter Pradesh. The mean values
perosy dilferent dimensions revenl sge-based varstions in aworencss, usability, trust, amd
other factors influcncing adoption. The 18-28 age group has the highest mean score (4 63),
indicanng strong awareness, lollowed by the 59 and above group (4.50). The 3948 group
has the Jowest mean (3.19), showing comparatively limited awareness. Younger users wre
likely more exposed to technology through education and sogial media.

Perceplions of ease of use remam consistently high aeross all age groups, with mean seones

ranging (rom 4.37 (o 4,67, This indicates that mobile payment platforms are generally user-
friendly, even fin older demographics like the 59 and above group (meain 4.67) Trust levels
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-l.rl-‘l U{';E"TIE;:I: high scross age Broups, with mein seores botween 4.34 and 4.67. The dota
“"_ﬁ_dj i rural users generally feel secure while using mobile payment systems.
:.’.b-m l-':b- age, Significant "-"mm:'l-ﬁl‘.' in observed in pecess 1o tochnology. The 18-28 group
s the highest mean (4.72), reflecting better sccess to smartphaies and intemet connectivity.

'Il": 3948 group scores notably lower (3.44), highlighting a digital divide that coutd hindes
Fi| ['IIJI.'I.TJ.

The 18-28 group valucs fime-saving aspects the most (mean 4,66, while older groups, like
5 and above (4.83), also sppreciate this benefit, indicating umiversal recogaition of
cfficiency. The 18-28 group repaits receiving the most support (mean 4.95), while the 39-48
group his o ﬂgnﬂ'imujr Iirwer Mmean ‘3.“‘“]. il-'IEE'.'-'-HLrTJH 4 gap in assistinee for I'IILIZL-I.".]I:’-'.II.E'B:L‘I
users. The findings highlight vounger users as the primary adopiers due to higher awareness,
access, and perceived benefits, Older users show potential for growth if Lirgeted inlerventions
nddress access and support barriers. Tailored strategies ane erucinl for increasing ndaption
across all age groups in rural Uttar Pradesh

Table 4: Comparative Analysis using ANOVA Test

Suin al Adcan :
Squures df Sequare F Sig. |
I am aware of | Between 75,452 4 | & RO R4.021  [.000
?ﬂ‘lm miobile | Groups =
£ Within .22 295 Y 1.
(Epa| -
| Y e roups
[W Pay) | Tatal 141 680 99
avallable in  the
market.
Mobile  payment | Between 2284 q 571 1364 | 240
applications are [ Groops
eary fo use  and |y, 121782 | 295 413
undersiand. Groups
Tkl F34.037 L
| irusl miohile | Between 1507 i 627 |.534 192
payment systems to| Groups
handle my finuacial| gy, 120573 |205 | 400
trlﬂl':ﬂl.lm ﬂl‘ﬂﬂpl
securely, 2 :
T ol 123.080 JEpj
I have sccess fo 4 Between £8. 582 4 14,645 5400 | 000
smartphone and o | Groups
stable  internef | o, 122015 295 |14
connection  fo 08¢ Groups
mubile patyment
applications, Tatal 180,597 |29
Using mobile | Berween 37,782 4 9,445 20015 oo

Waal: TE, Yeur 2024 [Sepiembser) 43



Towrral of the Clriental Ingtitule:

ISEN 0035324

(1395 [208 |4n2
176,997 299
i 2.300 4 [5T8 1. 258 287
: gt 134,830 2G5 457
applications. Total 137030 (299
152
My friends and)Between 3.100 4 775 1.6%3
family  members | Groups
ENCOUTULE ME L0 USE | yyypy (35086 205 458
mobile  payment| o |
= Totul [ 38187 M
3 TEL)
1 feel comfortable Beiween 5124 4 1280 e
using mohile | Groups
puyment Within 147,066 205 404
applications desplie| oo,
= Tatal |52 |87 299
1 receive wdeguate | Between 145.956 4 37.229 107378 | 000
f
guidance or support | Groups
when using mobile | yonyg, 10.231 205 035
paymenl systenis. Growps
Tatul 159,147 244 |
| o | |
T am satisfied with | Between 4471 4 1L11E I 994 G ]
my averall | Groups |
experience  USING [yyp 165326 |295  |.560
mhile pay ment Groups
SVSIOmS,
Tuotul 65, 797 ey

Interpretation: The ANOVA analysis examincs variations In peregptions of mobile paymcat
adoption across different age groups in rural Uttir Pracesh, The significance vilues (Sig.)
provide insights into the factors where age groups show stabstically significant differences
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significant Findings:
I Awareness of Mobile Payment Appli
The analykix shows o hish _"'m
"'ﬂ'-‘ﬂ#f:ﬁ:ﬂptr ooy sigmificant differenco (Sig. = 9.000) among age sroupt
compared o wlder groups, Tﬂ"m'ﬂ 18-28 years, exhibit higher awareness levels
targetirie older demogruphies. highlightx the need to enbance awareness initiatives
# Access to Smartphones and Internct
Ei#" el W“ (Sig. = 0.000) mdicates digparitics in fechnolpgical scoesd

' wroups report better necess, while older groups face harriers, wnderacoring
the digntal divide morural oress.
ﬁﬁﬂwﬁﬂh significantly (S, = 0.000) in their peroeplitn
hﬂlﬂﬁﬁ- The wourniger population values these benefits more. e
‘metimation toward efficiency and technology-driven soltitions.

4. Adeguate Guidance and Support
A highly significant result (Sig. = 0.000) shows tha pereeptions of suppart vary
dramarically. Younger users report higher levels of muidanoe, while older groups
likely struggle duc 1o finited (echnical assistanee.

&, Comfort Despite Age
A significant variance (Sig. = 0038) suggests differences i com
users feel more al ease, while older groups might perceive mobile
challenging.
Mo -significant differcnces are observed in perceplio
(Sig. = 191, praomotional influence (Sig, = 0,287y, and satisfacton (Sig. = 0.095) This
indicates these uspects arc uniformly perceived ocross ull age  groups. The fAndmis
gnderscore the need ol mrgeted intervenions 10 berdpe the digital divide, ficusing on
and support for older users. Strategies that improve these dimensions can
loption rates seross sl age groups i rural Uitar Pradesh.

of tme-tasing
flecting their

fort Jevels, Younges
payTment sYEiEms a5

ns of case of use (Sig. = 0.240), trust

AWATCIISSS, AECCES,
erhance mobale poyment

CONCLUSION:

The study imvestigaies the adoption of mobile payment SYSICmE CT085 differem age groups in
rural Uttar Pradesh, exploring key factors such s WWEremcss, frusl,  Sooio-coanomic
comditions, amd promotional incerives Based on the hypotheses and data analysis, several
insighls emerge, shedding Hight on the dynnmics of digital financiil inclusion in morsl settings

The first hypothesis (H1 ) posited that thene is i significant difforence in adopticon raies among
varios age groups. Duta amulysis supports ths hypothesis, revealing that younger age groups
{1828 and 29-38) exhibit higher adoption rales compared to alder demographics (3948 and
4947, This trend is atmbuted 1o greafer familiaricy with technology wnd  econoinie
participation ameng younger users. In contrast, older proups fsce barmers such as limited
digitnl fiemey and skepticism toward digital syRtems, emphasizmg the necd Tor targeted
inlerventions w bridge the generational gop

'he second hypothesis (H2) explored the impaet of wwureness amd digral hteraey on
adoption. The findings confirm that awareness significantly influences adoption mies, with
higher levels of awarencss correlating with increased usage. Younger respondents report
grenter exposure to mobile payment platforms throngh social imedin and peer networks, In
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y ,||:||:|£.I|.l!H: i endal Tilityale
L AT

ontrast, older individusls ofien lsck the nee
Mt Eavaldelan enmnry knvrwledge 1o navigaie those sysierm
wrderlining the impottance of digital literacy programs tailored t ral popalations

Fhe thid h'ﬂl!thltlil. (M) wusegied the ole of trust in mdabile i i Analysis
TRAEAE T mt Fil}"l- " ﬂiﬂﬂj tole, with users emphmsteing the mpertance of secure L
reliable systems. Concerns about fraud and dats breaches are more prevalent armong oHi=
users, suggesting that enhuncing transparency and implementing robust securnily e apuiret carl
bigilel mﬁﬂdmmm all NEC FrOups,

The fourth hypothesis (H4) examined the influence of soctoseconaitic |
ncome and employment, The study finds a strong cortelation between economic 2
mobile payment adoption. Rﬁlpmdam engaged in busmess or frmmal :m;‘.l]nz.:m:rlt e e
likely 10 adopt these plutforms due to the frnsactional comver|ence they offer. fn gontrast
indrvaduals with limited cconomic sclivity face adopticn batriers. highlighting the necd for

li { '..".:"..El i I )
onul offers in dervang

Th‘ﬁﬁ'l hypothesis (H5) focused on the elfectivencss of promaobiol flit
wﬂlﬂﬂﬁ annlysis confirms that incentives like cashback and discounts .-:FE-""'ﬁ““"’!;"1
influence user engapement, particularty among firal-time users, However. |_'r.:!_mn|:= an SUc

pﬂﬁﬂlﬂ withoit addressing decper barmiers, such as trust and nccessihility, mity nat
m the study highlights that muohile payment adoption 1n rural Uttar T’Iunlri;'l u:- ilﬁﬂ'ﬂ:
by a complex. imtcrplay of generational preferences, awarencss levels, sk, and econom

- sonditions. Younger users dominate the sdoption lindscape; driven by highet digital '“"ﬂ‘*l'l
anid economic engugm:’né. However, significant potential exisis o increpse adoplion r;dunmrg.
‘older age groups by addressing their unigue challenges, such & digital literiycy EAps nd BUst

wetoirn, soch as
vty miaid

e

‘The findings suggest activuible stralegics to enhenge adoplion Across ull demographics.
These Include targeted Fwarencss camyki gns, comunity-driven digital lul;rq_cgf' [rOZrEms,
und efforts to simplify wser interfuces, Service prividers should alse prigritize secunty
fenmures and engage i localized outreach o build trast, Policymakers can support thesi:

afforts by improving nucal digital infrastructure amd  encoUragIng inclusive  financial

i tiati ves,

| tal for financial inclusion

in canclusion, mobile payment sysiems hold transformative poten fina : .

i puril India. By sddressing the identified barrers and Jevernging the insights from tius

study, stakeholders can ensure squitable secess and foster a digitally empowered ruml

coonomy,
IMPLICATIONS

This study provides valuable insights fur policymakers, mobile puyment service providers,
and rursl communiiies, highlighting sctionable strategics to promote mobile paymen

adoption in reral Uttar Pradesh.

For Policymukers
The findings emphasize the importance of digital literacy programs to bridge the generatiooal
g in mobile payment sdoption. Policymikens should design communmity-focused mitiayes
W educste oider populations about the benefits and security af digital puyments.
Strengthening rurul digital infrustructure, imcluding stable infernet access and affordable
urnartphones, is crucial o overcoming accessibility burmers, Tailored government programs,
n;;h s Digital Indis, must include localized campaigng (o maximize their outreach and
effectivencas,
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por Mohile Payment Serviee Providers

service providers can

suppart, and Pﬂnﬁﬂﬂﬁﬁmmﬁm?mn%ﬁm N e, sitictg sulsin

ke cashbuk oo Ao Ly measures b ild st While promational incentives

cducation and support. Call ctive, long-torm user engagerment peuires compreherye

awareness and or Collnboruting with local leaders and iafluencers can INCTEdse
_ﬂlﬂﬂhilh_ ¥, enpournging adeption among hesitant uscrs

For Rural Communities

Mﬂ payment gysiems present an opporunity o enhance financial inichusion and cConoic
ticipation in rural arcas; Communities can benefit from wiithshops and peer-led traiming fo
boild mhmm technologies. Increased adoption will streamiing (rnSaCTIOnG
wwl Lusinesses, and veduce reliance on cish, fostering susininable ecinamic

el

jew of mobile payment
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T4 ee a7z lase |2 5
B0 LIy Ay |asr |3 5
e NSK 4.17 4,40 3 5
S42 [os1 4sz  amz |3 5
A T 045 |4.21 4,38 3
s ama| 08 |67 |44p  [526 (4
743 |92 |37 |44 13 5
payment o7 |31 (330 [3e2z |3 5
= |'~\.i
A 2038 (116 [4.34 |.632 e |4.22 445 3 5
1828 (111|466 |.595 057|455 477 3 5
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Jerry was a brave mouse, He wasn't scared of anything. One day, a large cat
moved into his house. Jerry's family

Was very scared and wanted to find a new home. But they were trapped.
They hid under the house, too afraid to leave. Jerry had a plan, He hid behind
the door in the kitchen, When the eat walked past, he pushed a basket on the
eat and trapped him His family ran away and found a new home soon.

1. Who was Jerry?

FEEREER 8 R

What happened one day?

3. Why did Jerry's family want to find a new home?

4. Where did Jerry hide?

5. Write two each of the following from the passage:

Pronoun R e e

Verb
Preposition

Write the oppaosites of the given words from the passage
Brave Tiny Old




