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ABSTRACT

The objective of this research paper is to explore the financial literacy of rural women as well
as their knowledge, attitude, and behaviour, in view of the fact that scrutinizing women’s
offort to achicve financial well-being. In a sound of local (rural) women in particular,
financial awareness and understanding very essential because we on one side standing alone
in a growing global financial system. Women’s contribution in economy will not only help
their own prosperity but also boost the country’s economy. Males are responsible for the
house budget, expenses, savings for the emergency fund and also about profit. It has been
exposed of the rural women’s that the credit card ideology and compound interest pat
calculation is not much known to them and the empirical study gave the string evidences
regarding that. Moreover, it has also been found that the majority of the investors selected
financial institutions, due to their udis opposite time. Now days scveral unscrupulous
practices. are observed.in. the society especially.in.rural .areas,-where people.are.unaware. of e zueci
financial literacy and they do not have sufficient financial information. Hence the purpase of
this study is to know the level of financial literacy among rural women in Shimoga District.

Keywords: Financial Literacy, Rural Women, Savings, Investment Pattern, Consumer
Behaviour

INTRODUCTION

Women are toning with menfolk at every track of life. Before the independence, women
were playing an extremely ignorant role in the financial sector and men treated women as a
slave of their family and husband. Head of family took most of her life choices. But
constitution of India gives equal right to both man and woman. General education is the
right of every men and women. Today, women hold the reins in most family financial

retirement planning, purchasing and use of insurance,

decisions including savings/investing, retl ning, : !
and estate planning. Financial education in recent period is benefiting the era and educating

oneself getting to be the primary vector t0 empower ruyal_ women. Ac_cording to the census of
2011, the total female population in India is586.4 mlll}op, accounting for 48% of the total
population. Out of this total female population, 405.1 million (69 per cent of the total female
population) people were living in rural areas. One of the well-known strategic focus areas for
promoting rural women’s social and economic empowerment, livelihoods of r“fal
households and communities. Access to financial services gIves ru.ral women the opportunity
to introduce inputs, labour and machinery that they need for their agricultural or rural. qff-
farm activities. According to the Global Findex database of ?017, around 1.7 billion
grownups in the world are “unbanked” according to World Bank’s report. Of these, near.ly
980 million are women, accounting for 56% of total global unbanked adults. The financial
literacy level in rural areas is considerably less in comparison with urban and metros. As per
the report of the National Sample Survey Office, in the year 2019-20, 46.7 % of rural
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women population was uneducated. In India, government is also playing hard to empower
rural women'’s life by launching various-awareness programmes to increase female education
such as ‘Saakshar Bharat Mission’ 8 Female Literacy, ‘SarvaSikshaAbhiyan’ and ‘Mid-
Day Meal scheme’ to raise literacy level in the country. Apart from it several other unpaid
associations too donating in this field like ‘Lions club’, ‘Rotary club’, ‘Pratham’ etc.

REVIEW OF LITERATURE

The author Kumari (2020) discovered financial literacy and its benefits in understanding
knowledge holding and craft of making money more sufficient. This study investigates the
im‘pact of financial literacy on investnient decisions of undergraduates in western province in
Sri La.nka. ’Ijhe results revealed there is a significant and positive impact of financial
education on investment decisions of the undergraduates.

Mahesh and Jegadeeshwaran (2019) study financial awareness and knowledge is crucial
among rural ‘women in Kanyakumari District. Involvement of Women to make economic
growth cgntnbu{c on their own happiness and nation’s development through appropriate use
of f'm.anc-lal services and products. " Research proved that multiple financial crime and dual
practice is ca_mcd out in a community specially with villagers because the issue is, people
have insufficient financial education and financial data that led to the financial literacy level
of rural women is very inferior.

Jayanthi and Rau (2019) the study explored the financial literateness of rural household.

The present study observed on how financial literacy influence by the demographic factors i,e

education, marital status, type of housghold and connection of banks and opposite to this age,

gender, occupation, and no.of dependents will not be corresponded with financial literacy. 1
However, this periods survey recommends that Bank need to do active participates with say

re-designing some educational curriculums, allencompassing workshops, working out on

financial disputes of the people and broadly rural population etc. based in rural areas, with

putting more energy to not just a singl¢ area but all aspects of life of people their surrounding

financial literacy which will indirectly leads to growth in their economic growth of nation in

long run. “

As Pradeep and Nair (2018) mentioned basic understanding or financial literacy is required
for understanding the financial components. Financial Literacy is perceived as vital life
skills which contributes to higher financial well being. Person with enough money

literacy helps people to make better savings decision. The examination demonstrates
positive connection between financial literacy and savings behavior.

Chetna & Raj (2017) the research fotused on women empowerment through education and
financial literacy. A woman is quite_excellent at budgeting and household expenses and
money management, but 2 ot of women are weak in making large money decisions and they
tend to delegate the power t0 their family.. One study showed that women are not very
financially literate. However, many associations have started many initiatives to enhance
financial literacy tools such as workshops, seminars.

Sholpan and Lyazzat (2017) the stu'dy demonstrates financial services are limited gnd
proved weak government support provngled to the rurz}l househol@s. The highlighted ﬁnqxng
was the significant impact of financial literacy on saving the portion of the rural popplatmn,
and socio-economic factors of saving the portion of the population were used. If one is more

financial literate higher will be the saving rates. The availability of so many and the right

p ial products in rural areas increases financial literacy among rural inhabitants.
inanci
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Amrutha (2017) highlighted that even.after 64 years of freedom mainstream of 62 people are
still living in rustic areas of which 32 people are as yet uninformed and outside the domain
of financial associations. India got 70% of its pcople scttlement in village. The status of
women is low along with the socio-economic situations are less than that of menfolk. The
study unequivocally observes that to address the upliftment of rural women, growth
stratagems must heighten women’s straight contact to monetary amenities, i.e. not arbitrated
through their spouses.

wr

Problem Statement

Women are less financially literate than men. The women need to have a guaranteed level of
financial education that will engage the purchase decision of financial products. Women
have the natural propensity to save and to invest. Which can also means that Indian women
tend to be very much active in terms of firming decision on how the profits coming into the
house hold are to be distributed. How: houschold responsibilities and access to and control
over resources is critical for women. Empowerment of Rural: The Realisation Of Financial
Inclusion Initiative This problem is the focus-of the present study, which aims to analyse the
level of financial literacy among rural yomen in shimoga District with this faith.

Significance of Study

Scarcely researches already done in shimoga region which discuss about difference of level
of financial literacy of men and womenfolk, However, there exists a great deficit in the
literature as several aspects affect these differences and are required to advance them. So, the
importance of this study of financial literacy of rural women in shimoga district need to be

R QAT womexamined=-inmueh-intensive-way: The present:study.isvan attemptiin this-direction: sz s e

Objectives of Study

a) To analyse the socio-economic profile and financial literacy mismatch among the
rural women

b) To study the factors which motivate the rural women towards selection of a financial
institution for investment purposes

¢) To measure the level of awareness of simple financial products among the sample
respondents. .

To correlate financial awareness and saving, investment behaviour among rural women.
Research Methodology

These basic statistics are the predominant basis of this contemporary study. The main data is
formed from the females residing in“rural areas of Shimoga district with the consent of
structured questionnaire designed for the collection frorp the target respondents towgrds
investigating the awarcness stage of rural women anfl their trend of investment behaviour.
The study is based on convenient sampling method w1.th a total gf 332 s:ample regpondcnts, It
uses statistical tools such as percentage, gap analysis and weight point technique for the
analysis of data.

Incremental and Reciprocal Translation of Data

Now, consumption, saving and investment behaviour arc the main pillars‘by which we
analyse the economy of any country. It is important to undertake research in th_e re]evam
field to capture the savings, the pattern of . investment an'd the capital format.mn in the
economy. The Michigander asked those who reported havmg"access t_o ﬁnan.m'al hfer'acy
programs, "What was your main takeaway from the program?" What is surprising, it is a
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common belief that Indian households refuse to embrace modern investment and savings
options even in the 21st century. Even they are not truly engaged with the formal financial
system. A variety of modern ﬁnancia}P schemes, such as antiques, mutual funds, the forex
market, government investment opportunities, precious metals, private funds, real estate
investments, art pieces, as well as the_futures and commodity market may take you on risk
dependent paths to financial success. There are several avenues that educated high income

Wamﬂl%mdimw&&m&m&u.rs&m;s.@qnqatq«n&sﬁs&wﬂzy§4§i§9¥&m=immmmﬂsxmy&m
a ion of demographic variabl i .
relation 0 graphic variables and-investment pattern.

Socio-Economic Factors

The Age, the education level, Occupation, monthly income of family, number of dependents
and the type of family, the relation among risk and profit, the prominence of diversification in
decision making on which data was composed. Financial literacy models are measured in a
confined array perception on some credentials dimensions like Capability of decision

building, Self-possession Monetary pesition, Eminence in the household, Partaking in the
social order, Position in the civilization.

Based on the provided data in table k1, among 332 female sample respondents, they were
mainly (165, 49.6%) age group women, The majority of the sample, with a whom the
highest level of education was primary school. Of 332 female only 27 were unmarried and
229 were married so only 229 were well presented in study structure. The monthly income
1 _'rg’-_‘\’fglf_d_ that most of the respondents, 231 (69.5%), were adequately represented in the
e T iricomE category. Th Tndian “Eﬁlfﬁ'fé;*ii‘jdiﬁt"fa'fﬁil“f"él?o"]ﬁé]ﬁﬂé'é"ih"e'"fé'r'r'iilfé"é"éfﬁv‘b‘b'fé"th‘é'r’s"“""""‘“""“w
who lived under the same roof even after they got married. You will be surprised to know
that family size have a significant impfct on the saving and individual investment behaviour.

e TR LT DEGEraphic Profile of flie Resofdents """ T e ——
Variable Detail Frequency | Percentage
Age (in years) 20 and less .' 0 0
21-23years 42 12.6
31-41years 125 376
41 and above h 165 49.6
Education level No formal educa;i'm 4 12.6
Primary school 108 325

u

The majority of the families of the respondents were nuclear (56.3) and the second families
were joint families (43.9%). T he mention of various aspects of an investment avenue, its
satisfaction level, and preference ete. varies with the socio-economic status of individuals.
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Matriculation 77 23.1
Diploma 51 153
Graduate/post graduate <52 15.6
Marital status unmarried 27 8.1
married “ 229 68.9
widowed 76 228
No of dependents 2 . ) 2 60.2
3 . 16 4.8
4 48 144
Four and above 265 79.8 :
Monthly income 1001-3000 l 27 8.13 ‘
: 3001-5000 - 55 16.5 |
5001-10000 231 69.5
More than 10Q00 18 56.3
Family type Nuclear family ' 187 56.3
Joint famly 146 439
Source: primary data
; Financial Controls
i Financial control is the foundation of financial literacy. Financial control over households
[ can be measured by household budget and eye of financial transactions '
: According to Table 2.1 above, the majority of middle-class households follow their spending
5 plans. 114 of the respondents who make between Rs. 5,001 and Rs. 10,000 per month

manage their home finances. For houschold finance, respondents had to earn more than Rs.
10,000, However, just 13 households that earn between $1,001 and $3,000 each month make
holxsehold budgets. Twenty-nine families fall under the second income level.

SR A 'naulwvnw:mﬁnﬁm-um UCICHIHAILIIY T T8 PR re /-“N:‘b‘u‘w&|wunm1<‘mIW&W!MM
e NEI ) el O b r v 4
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Does your household have a budget Total

Monthly income(in Rs) Yes - No

1 1001-4000 13 . 17 30

2 4001-5000 19 32 51

3 5001-10000 114 116 230
4 More than 10000 |3 18 21
[ Total 49 183 332
Source: primary data

“  Table-2.1

Table-2.2: Data collected in relation to the money management Monitoring expenses

Recording activities Frequency | Percentage

No, I don't keep records of everything, but Iknow in general | 126 379
how much money is received & spent during a month

No, I don't keep records & I don't have even a vague idea of | 13 39 ' l

how much money is received & spent during a month

Yes. I keep records of everything, but not all things are entered | 113 340

Yes, I keep records of everything, entering all transactions 80 24.0

Source: primary data

The study revealed that approximately 37.9% of all 332 respondents do not maintain once- a-

month or any other records for their tedious transactions. 34% household followed: They are ‘
in the practice of to check all the expenses and incomes, but they do not maintain written

reports. 24% of these respondents have full written records of monthly income and spending.

About 3.9% of respondents have actually no or actual no sort of a sketchy of monetary

dealings.

Living in the present moment -

It is the financial markets that offer the greatest quantity of investment options to meet those
demands of investors. Rational investment decisions aspire to maximize profits while
minimizing risk. The investment pattern depends from investor to investor in terms of

amount, risk

bearing capacity. In faster survey people prefer to invest in safest investment portals. These
are mostly selected investment paths like bank, insurance and post office schemes.

Conclusion: Most investors don't slash use new investment products.

L
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Table- 3,1: Awareness about investment products
Financial product Familiar Non-familiar ]
frequency percentage frequency | percentage
1. SAFE INVESTMENT AVENUES J ,
Savings account 331 99.6 1 03
bank fixed deposit 330 09.3 2 0.6
Public provident fund 211 63.5 122 36.7
National savings certificate 209 62.9 124 37.3
__._.-—-‘_'—.'—-__
Kigan vikas pat 258 71.7 75 22.5 ,
. I Ry l
Post office savings 329 09.0 4 12 \
Lt _-_--'-—--_
government securities 205 61.7 128 385 i
!

2 MODERATE RISK INVESTMENT AVENUES

mmds 259 - ﬂ-ﬁqﬂ_—ﬁ-fﬂ—fr-—
"Life insurance 328 98.7 < (15
Debentures 104 534 5 418 |
"Bonds 193 _""EET’——'IZ(T‘FE"’-
3HIGH RISK INVESTENT AVENUES —"
Wﬂf?ﬁrﬂw
Commodity market 95 28.6 238 71.6
Forex market 134 40.3 199 59.9
2. TRADITIONAT, INVESTMNET AVENTIES
Real estate 3147 94.5 19 5.7
Gold/silver 924 27 8.13
623 126 379
Source: primary data
b ~-~.~-4-l—-—~~d“-—‘-"“""‘"‘"‘""wwl = il Lo '"_;f;_’.}';::l*‘-'.‘.':;“.-:;__'g'f':'_'}::?ga
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On the awarencss part of fi
rural female

(99.3%) post office schemes (99%) life i
4%) trading options. In moderate’ i
of debenturcs and bonds; in Jow-high avenucs,
arket (28.6%).

(92.
unaware
(40.3%) and commodity m

lnvestment

(61 7%)
jor of Rural Women

securities
Saving Behav

Decisions about r

saving. Everyonc is caught up in some

avenues like Mutual funds
fund (63.5%), National savings certi

nancial products wit
are most aware about savings ac

it
ational resource allocation
thing revo
avings ar

be made by reducing unwanted spending. S
|nvestment arc sacrifices for the future for sa

only now but for the secure future. It contains s
insurance benefits, governmcnt issue, real €

ost- office schemes,
products ete. Pattern of savings

“

[farolein defining patterns would be to

one off monthly domestic revenue is siza
the correlation will be

Introduction: Understanding the savings and $av

revenue; either way

an important area of research.

Table-4.1: Frequency of responses in context to savings pattern
Frequency of responses

Percentage of total monthly savings

Less than 20%

etween 20- 35%
More than 35%

Source: Primary data
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sk avenues, 58.4%
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YT Y r—

ing s:mngs attitude of the rural women
Standardized T g
Coefficients

S Table 42+ Factors determin
Unstandardized

Model
_Coefficients

B Std, Error Beta

I
3863 | 000

T
1.386.. 0359
B e

Saving behaviqut, (Constant)
_-_-———‘-'—-—-—-
0.054 0.078 1431 | 0153

Consumption behaviout (in 0077,

terms of affordability)

Debt payments 0.127 0.057 0.125 2214|0027

|

NN 3 N B R
ER T R SR TR LR
AR R R ke

1540249~

"
‘Personal“ﬁnancml conscious™|":0.068™ o159

0.088 0.038 0.135 2299 | 0.022

—“-.-—_-——'———_-#
Long term financial goals
0-.055 0.042 -0.075 L1317 | 0022

Unspent money 10 cash
0-.081 0.039 0.117 2068 | 0.039

- _-._-‘_————-'-—--_‘_—.—'#P-_‘-—--—-‘
-0.235 -4.198 | 0.000 :

T
Remains without cash 0-.141 0.034
___,_._-———-L_____-—

.

Focussing on the above data, we can S€€ that 4.5% females are saving more than 35% of
their total monthly income. In the research of female saving behavior majority of the
respondents Were responded that they are saving Jess than 20%(53%) out of their total
household income. Twenty pcrcent-35% of their total household income is saved by 42.4%
of females. It leads to the inference that the majority of the respondents save less than 20%

-efficient bet a standard

of their overall savings due to living costs.Saving Behaviour Co
1.386 standard listed below while statistical significant at 0.00 The analysed variables that

predicted significance Were: Saving behaviour= 1.364 +0,077.

Do not keep cash

Source: Output of SPSS

Y YTy

b wibetd

Investment Pattern
Investment patterm is how your savings arc distributed into various financial products with an
| aim of diversifying visk or high returns. These investors also have a potential to pay one out
: of the largest segmen ial ‘products, but they will only be performed once the

f portfolio and diversified pattern of savings. Table 5.1 4

i females are aware of the benefits 0
indicates the presen ment trend of rural women,

A TORCTUA A
6 107 YL ORI \E T T Rl SERRAN LR, Y4 Y
ST A T h T 0 DR T R e T ;
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acaniinlic "I;t;i)lc % H Current portfolio of rural wom_ff_____—-——-—-——"‘l
/ Financial product Current investment Non- current
/ - ' investment
S _]—.-—-—'_—__
/ o M,,ﬂwuyammw«vmwﬂhuu .vwhfequel.C"xnw \-,psl‘;c.enllge,.;‘,fte_qumcy,,_.,‘pgrmz.
e
.z/’fp [ SAFE VESTMENT AVENUES L=
Savings account 328 98.7 11 33
bank fixed deposit 282 84.9 53 15.9
i - —
Public provident fund 52 15.6 283 85.2 .
___————-"““"_-———"“--—#“,-——’—-"‘
National savings certificate 3 0.9 330 99.3
T |
Kisan vikas RS 9 27 321 96.6
_____,,.._———____,.__———____,,_.——~ |
Post office savings 189 56.9 146 43.9
govcmmcnt securities 34 10.2 301 90.6
= . ol
= JNODERATE RISK INVESTMENT AVENUES
= Mutual funds 192~ 57.8 143 43.0
= -___'___‘_,_._._-—--—__’______..-——_"___..--—-____‘_——-——-‘
= Life insurance 273 82.2 62 18.6
=3 Debentures 21 6.3 314 94.5
o ____,_...———-—__...-——-—_...—-——--—_..-——-———"
| 1 Bonds 14 42 321 96.6
-"-;l 3.HIGH RISK INVESTENT AVENUES '
3 -_-_-_-_-'-"-_
equity share market 78 - 234 257 774 .
______..-——-____._.-—_______—_____...-
Commodity market 7 21 247 74.3
______,.__..-—-___,,._——_____._._..-—-__ _
Forex market 88 . 26.5 247 743
4.TRADITIONAL INVESTMK\ET AVENUES :
]
Real estate 94 - 283 241 72.5
Gold/silver 178 53.6 157 472 "
T ——-—""‘_—-_-_-—————'-.‘—_——-—————-"____-—-—
Chit fund 2 0.6 330 99.3
L_.—-——"-’"L-————-——L———-—-—-_._._._——
! - —\[';:‘,'!

|

Table 6.1 how rural women are familiar with financial institutions.

B ) A D L L e A e ;....,"c‘

Volume No. 78 (Dccemhcr) 2024 ' > \y s
- S 76
S ‘_,.,3\,3\\16\.35

Ao

1
\ e




v

e j of the K.R. Cama Oriental Institute
i
gsN:

a
0970-0609

at among rural wome

6.1 indicates th
level of familiarity

nilim‘itY- The average
oported DY 45.9% of women an
ith insurance firms, and 43%
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nks rank highest in terms of
iture of commercial banks
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23.7% of women are aware of these
f cooperatives, unorganized money
ccted level of awareness.

of men. About 28%
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VT Ny
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Table- 6.1: Familiarity with financial institution e

/’—’—_7—--—“"' — | g

Name Very much | average little | Don’t know j
_ Commercial banks 44.10% 45.9% 100% |NL
f . L — |
[nsurance companies 28.0% 42.6% 29.4% NIL
[ Regional rural banks 12.1% 46.0% 37.9% 0.8% i
- TS - Tew |
| Qﬁngggm,dv money lenders 9.2% 573% 26.7% 6.8% |
;_:!:' - PPETTS R Sl B R i e B0 sk JITH gheat b et Chath A R crad TETA '.L'.'.xn'_";'., il :'_L‘_Zi_‘_’t',.;;',l_, P "lﬁ';'f‘.:;:n': ;;:-'ﬂ;;:.::.‘:::-:x::.m
4 Co-operatives 9.0% 38.2% s12% | 16%
{ Voluntary g;gamg&@g@ SHG's | 29% 14% 49% 8%
| . L
3 NBFC's/ microfinance bodies | 12.6% 23.1% 3L.7% 2%
é Source: Primarv data
;
[ o
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o Table- 6.2: Financial literacy score
Financial concepfts Correct % | Incorrect % | Don’t [ %
- know
//’_———’,———-—-__——-—_“
Gmple nterest 1e 239 719 |68 04 125 |15
. - ——_—-—-_;ﬂ-——‘.——-_-—‘;—-——'————-—_
Compound interest rate 78 234 |92 277 | 161|484
- -.—-——-,’-_--——-—_——-‘,———’"_—'——-'
A frordability 250 753 | 80 %0 |00 |00
1 Fin:\ncial securtty B 240 72 |4 123 |43 12.9
‘ - : i L—-““-—"’-—'-—“‘—————ﬂ"’-—-———"‘
| Sartfolio diversification 212 638 |60 18.0 |60 18.0 |
Loanideology 159 478 | 127 382 |4 132 |
. Y —-'-‘_———"—--‘-—-"-——-L-—--_-————'---—-
Financial lmowledge to life circumstances 165 496 |121 364 |45 13.5 !
Product choice - 210 632 |123 37.0 | 00 00
N . ———---_;——-'—“_-—--'-‘.—-"-‘.-—’-“-
Credit card ideology 61 183 | 6! 183 | 212 63.8
B . hid —-_-_-‘-—r‘—----_._——.--—"-'——-—."-‘—’-‘
3 Taxation ideology 303 912 |17 5.1 |12 3.6 :

= Source: Primary data
ancial Literacy among th
Gap analysi w the gap among expected M
managemen t for the peaceful family life.
financial literacy the rcspondents.We denoted a
above 2.5as @ high-priority arca of focus for improving the
of less than 1.5 is regarded as less significant and no need to improve.
difference of 1.5t0 2.5, which improved in the next periodic review.

¢ Respondents )
mean. Financial

ean and actual

The following table depicts the
financial literacy gap with value
literacy dimension. Literacy gap
with Critical being @

Gap Analysis of Fin
s supports t0 kno

N
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-i Findings of Study
% 1.1 Respondents' socioeconomic and demographic status According to this demographic data,
- 49.6% of women are 41 years of age of older.
i e In this study 56.3% of the respondents live in nuclear families whereas 43.9% of them
live in joint families. :
25% of them were only primary school

o Accordingtod plot of 332 respondents,

educated.
« Additionally, 79.8% of respond(':nts had four or more family dependents, according to
i the report. '
2 o According to this paper, 69.5% of all respondents make between Rs. 5,001 and Rs
| 10,000 each month. '
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Table No-6.3: Gap Analysis of Financial Literacy of the Respondents
Dimensions Expected Experienced Literacy
mean score mean Score Gap
“f”fﬂ Knowledge about different types of bank 10 6.61 3.39
accounts .
7 ) Knowledge about interest of different accounts | 10 6.10 39
,_.--“'- > ) A. e ___'—--_
;' 13 .hn.c;x!sé&mkxasgs;lsmm55,9;{41.&_5,%.!&55,&;!“vé&-ﬁmﬂm (2,18, oS o
ot et and its return N
r - : ___.___——',,____—#,,..-—-—
‘ T’— Familiarity on ATM Card opérations 10 6.04 3.96
e ‘-+—-— {
T credit faciities of banks 10 4.81 5.19 ’ |
| !
| |
5.82

/ 3 Awareness 0
y -
Knowledge about Bank account opening | 10 4.18

6
procedure (KYC)
’-'.-’-" .y . " . ——-’.‘-‘_-‘_—"'--‘d_-"-—'--_-
7 Familiarity on deposit and withdraw of money 10 6.24 3.76
3 in bank account '
_________’_,_‘ﬂ_’___r,_._-___,.._—-
10 4.28 5.72

'_---_-_" r . .
Knowledge about online banking

:
ore banking services 10 .
Ny

9 Knowledge on ¢
10 Chit fund investment is risky one 10 6.16 3.84
_,_.-—/l/;—/_________—-—____,_.—-—-——__._.—-——'
11 Understand the money value on different period | 10 6.22 3.78
B L T
Understand the time requirement for increase | 10 6.10 3.9
the value of different investment ,

Computed Data
yestment avenues-

pondents mentioned that i
ccount, Next we

Source:

1.2 Understanding In

99.6% of the total res
ost familiar with savings a

n terms of safe investment alternatives,
have 99.3% bank fixed deposit
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they are m
account.
oducts has been found to bea

fe insurance pr
s with rural women.

familiar with the commodities market's offerings. The
folios is the commodity market. Even if it is still
hoose gold and silver from traditional investments.

nt opportunities, i
estment alternative

For mid-tisk investme
more preferred for inv

e Ofthose surveyed, 28.6% are
Jast assetin [ural women's port

being done by men, women still ¢

ancial institution of rural women Selection
y — 34% of respondents ch

stifution that they were a
m the choice of institution of 1t

d guaranteed returns.

ose a financial institution by
Iready familiar with. Other
iral women are factors

1.3 Fin
o Here are three reasons wh
hand-picking 2 financial in
influencing forces which gove

like risk of investment, portfolio an

Volume No. 78 December) 2024 . M\
1 .‘q':\\\_;‘\'. -
o ana O Dr(»'.'r;-,s%\ula‘i cpudics
’ _;‘m“'} LU Ut VoAl o
Luckne® T Goagaf W
\J‘\.\_-‘ na R

G Scanned with OKEN Scanner



—

2%
|
i
3
3

\ | 4

o of the K.R. Cama Oriental Institute
gsN; 0970-0609

d ! e iliari i 1 H

T,hecsmoi,es f{l'lr:lllllarlty dimension of financial associations showed that rural women
W erk' b iliar with commercial banks, and their level of familiarity with their
Wor mgt culture was rated as average. Their knowledge of the operations of
c00 era we_s,_unorgzmped money lenders, and regional rural banks. However, they
did not exhibit the desired level of attentivencss.

ity of financial institution is signiﬁcantl raphic factors.

, Familiar y related with demog

The overall financi

al literacy level of rural women has been found to be satisfactory

with respect to leaming simple interest rate, secure financial behaviour, affordability
ttitude, and taxation

behaviour, higher loan interest portfolio diversification 2
idcology- Tendency of low- Jevel awareness regarding credit card ideology and

compound interest rate t [ population.

T N St e ——

1Rt s

erms are manipulating the'genera

o

for increasing

nt patterns of
should

SUGGESTIONS

s activities held by govt organisations

both regime and non-
yet, the findings of the present study show that the investme
eracy program

still conventional. Hence, organizers of financial lit
{evel investors investment attitude.

advocate over whatever in

udgeting, and the managem

PRI

Besides variou
financial literacy,

rural women are
emphasize both preferences and micro

-t is explicitly recommended that pro-gram directors
relevant in the domains of portfolio diversification, b

cards and loans ctc.:

Advice to women in the house Perso
an important role in making investmen

formation is
ent of credit

olds have played
s for investing.

s in their daily
al planning t0

en househ

nal financial needs for wom
y platform

t decisions & they have man

Each day, womcn will need to realize the importance of financial literatenes
lives. Financial Planning for WomenWomen need to have effective financi
achieve the right investment plans and when the capital i available.

LIMITATIONS OF THE STUDY

Now, the modemn at
study cannot be genera

tempt lies geographically limited. Hence the findings of the current

lized as the present study is only 2 population based study on rural

women residing in Shimogga district. Moreover, socio- economic factors differ across

various regions of the country Only indirect data connected t0 economy, cash flow,

investment patters, familiarity was retrieved from intended respondents directly so the study
ticated assurance by any government or financial institution.

cannot offer authen
S s ':‘!:'.‘T'~1$Ix;q!:!"t.'!’3\‘=

- e TR -

CONCLUSION o ot L0
ation’s economy, financial literacy is essential and a dynamic clement to
economic behaviour and attitude. In India as there are diverse
households sO financial awarencss level differs significantly. In the light of the analytical
research it is analyzed that females have no :dea about the credit card concept and compoun
| women investors choose

interest rate calculations in huge extent. It is also found that severa
iarity. Further guarantecd return, security and other portfolio is

financial firms pased on famili
adding to define the investment behaviour of women in rural areas.
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predict households’
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